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easyFairs® RETAIL – diary date
easyFairs RETAIL is Launched
easyFairs, the leading exhibition organiser, today unveiled plans for easyFairs®  RETAIL 2010, a brand new show focused specifically on shopfittings, display systems, technology and visual merchandising.
easyFairs RETAIL which takes place on 5 & 6 May 2010 at London’s ExCeL is designed to  appeal to and attract leading retailers, shopfitting controllers, visual merchandisers and designers seeking innovative solutions. 

The show is co-located with easyFairs® INTERIOR FIT-OUT 2010 – the UK’s only event dedicated to commercial interior refurbishment, which recorded an 18 per cent jump in visitor numbers this year.  Both events will run alongside the hugely popular Grand Designs LIVE.
Managing Director of easyFairs UK, Matt Benyon comments:  “We all know there is going to be an upturn, indeed some can already feel the beginnings of it.  When it comes retailers will be looking to revamp and refresh their stores.  Our show is a low-cost, no-risk way for all those involved in shopfitting and display to grasp that sales opportunity.”

The easyFairs show model is a fixed ‘all in’ budget with no hidden expenses or last minute surprises.  Training is part of the exhibiting package and companies signing up early can maximise their investment, accessing complimentary shows services including PR and personalised telephone campaigns inviting their prospects to their stand at the show.  As such it is perfect for companies who are looking to build sales but still need to keep their costs in check.
Lawrence Cutler, director of the Shop & Display Equipment Association (sdea), which is supporting easyFairs RETAIL 2010 is impressed by the show concept:  “We’ve looked at several shows and this one is perfect for our members.  It will reach exactly the right people, it won’t cost a fortune to exhibit at and it is being run by a team of professionals who have illustrated their absolute determination to succeed.  In these constrained times the easyFairs model of straightforward, cost-effective exhibiting, where everyone operates on a level playing field is absolutely perfect.  It offers our members a low cost way to reach hundreds of new customers.”
 Unibox is one of many companies which have been quick to sign up for the new show.  Nick Wraith, Managing Director says:  “The launch of this show is great news.  For many years the UK market has not had a good show that attracts the right audience for shop fitting and display companies.  We’ve been looking for a show like this, and now it’s here we’re very keen to support it.  We believe easyFairs RETAIL will be a big success.”

Lawrence Cutler agrees, believing that the show’s timing is impeccable: “By May 2010 many retailers who have been battening down the hatches over the past year will be ready to seriously refresh their shops.  It is vital that our members don’t miss this crucial opportunity, which is why this May show is perfectly timed.  I really urge members to take a look at the exhibitor package on offer.” 

In addition to showcasing an array of exhibitors, easyFairs®  RETAIL 2010 will also feature learnShop seminars and “Lions Lair” – a Dragons’ Den style contest where exhibitors  can put their news retail innovations to a panel of judges.

Companies interested in exhibiting should contact Leyla Mulvihill, easyFairs Retail event manager on 020 8622 4456 or email leyla.mulvihill@easyfairs.com
-Ends-

For more information, please contact Louise Findlay-Wilson or David Barrett at Energy PR on 01993 823011 or email louise@energypr.co.uk or david@energypr.co.uk
 Notes to Editors

1. As Europe’s leading organiser of time and cost-effective trade shows, easyFairs’ aim is to make it easy for goals-oriented exhibitors and visitors to do business in a focused and professional environment. 

2. Bringing specialised trade shows to the very heart of markets across Europe at a fraction of the cost of normal trade shows, the easyFairs model is based on delivering all-inclusive and hassle-free stand packages for exhibitors and added value for visitors. The highly targeted shows are cost and time effective and also focus on providing networking and learning opportunities through the free independent learnShops™ seminars, where industry experts tackle the hottest topics. 

3. Details of all easyFairs® shows can be found at www.easyfairs.com.
